PRESS RELEASE

Date: 30 June 2006

Argiva Commercial Radio Awards 2006: winners announced

e Simon Bates wins Argiva/IRN Newslink Special Award
e Nick Ferrari takes Arqgiva Commercial Radio Presenter of the Year Award
e GMG’s Real Radio wins Argiva Gold Award

Broadcast transmission group Argiva and the Commercial Radio Companies Assaociation
(CRCA) have today announced the winners of this year’s Argiva Commercial Radio Awards.
The awards, presented at a lunchtime ceremony in central London, recognise excellence
and talent in all aspects of Commercial Radio from sales and marketing to technical
innovation and presenting. Virgin Radio’s Christian O’Connell hosted the event, assisted by
guest presenters that included Jamie Theakston, Tony Blackburn, David Prever and Shaun
Woodward MP.

Big winners this year include Guardian Media Group’s Real Radio services who, between
them, won Argiva Commercial Radio Station of the Year (> 1 million TSA) and the Argiva
Commercial Radio News Award, as well as the Argiva Commercial Radio Programme or
Feature of the Year Award thanks to Real Radio Yorkshire’s moving documentary feature
“Bradford City Fire: 20 Years After”.

Simon Bates won the Special Award, marking his 35 years in UK radio. Simon currently
hosts Commercial Radio’s biggest programme - the Classic FM breakfast show - and
presents "Our Tune at Noon" once more across GCap’s One Network group of stations. The
judges thought he had a unique radio style and, throughout his remarkable career, had

never lost an ounce of his passion for communicating with listeners.

Fresh from success at the Sony Radio Academy Awards in May, LBC 97.3FM’s Nick
Ferrari reclaims the Argiva Commercial Radio Presenter of the Year award, having
previously won the title in 2003. Nick has added listeners and hours year-on-year, but
judges were particularly impressed by his ability to serve up a skilful mix of humour, pathos

and headline-grabbing interviews to an appreciative and loyal London audience.
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Commercial Radio’s commitment to finding and nurturing new talent was in evidence as
Rupert Jones and Thomas Bowker of Fox FM Oxfordshire collected the Argiva/Skillset
Commercial Radio Presentation Newcomers of the Year Award. The contribution stations
make to the community was highlighted by The Argiva Commercial Radio Social Action
Initiative Award, won by GWR Radio for their “Radio in Schools” campaign which tackled the
problem of child literacy and made reading fun again for Bristol schoolchildren. In fact,
smaller local Commercial Radio stations fared well generally with UTV’s 107.6 Juice FM,
Lincs FM Group’s Dearne FM and TLRC’s Wessex FM all fighting off much larger

competitors to win their categories.

At the national end of the scale, Classic FM'’s Sales Team won their category for the third
year running while talkSPORT won the Argiva Commercial Radio Station Sound Award for

an entry described by judges as ‘irreverent and passionate — just like the station’.

In London, Heart 106.2's Mark Browning scooped the prestigious Argiva Commercial
Radio Programmer of the Year Award for an entry that the judges said made the station
sound ‘big, funny, human and proud'.

Finally, in a year which has been all about choice, manipulation, interaction and downloading
of radio content, Chrysalis Radio Engineering walked away with the Argiva Technical
Innovation Award for their Premium Podcasting Service which saw 500,000 audio files

downloaded in its first four months and which is actually bringing in revenue for the station.

Alison Winter, Research and Communications Manager at the CRCA, commented: “This is
the last year that CRCA organises this event and we could not be handing it over to our
successor, the RadioCentre, in any better shape with record entries and a list of winners that
truly reflects the diversity and creativity of the people and stations that make up today’s UK

Commercial Radio industry.”

Paul Eaton, Head of Radio at Argiva, added: “The Argiva Commercial Radio Awards is a
fantastic event that we are proud to support. With digital radio and independently-owned
stations allowing radio to quickly adapt to the changing needs of today’s audience, it's a truly
exciting time to be involved in the Industry. These awards recognise the talent,
accomplishments and innovation of all those who work in radio and, on behalf of Arqgiva, |
would like to congratulate all the winners.”
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The full list of awards winners is given below:

The Argiva Commercial Radio Programmer of the Year
Mark Browning — Heart 106.2

The Argiva Commercial Radio Marketing Award
Sue Green, Graham Lysaght and Hamish Law — 107.6 Juice FM

The Argiva Commercial Radio Social Action Initiative Award
Radio in Schools — GWR FM Bristol

The Argiva Commercial Radio Station of the Year (<300,000 TSA)
102.5 Radio Pembrokeshire

The Argiva Commercial Radio News Award
Real Radio Yorkshire

The Argiva Local Sales Team of the Year
The Dearne FM Sales Team

The Argiva Commercial Radio Technical Innovation Award
Chrysalis Radio Engineering for LBC 97.3FM and LBC News 1152 AM

The Argiva Commercial Radio Station of the Year (300,000 to 1 million TSA)
97.2 Beacon Radio (West Midlands)

The Argiva National Sales Team of the Year
Classic FM Sales Team

The Argiva/British Heart Foundation Action on Health Award
Wessex FM

The Argiva Commercial Radio Programme or Feature of the Year
The Bradford City Fire: 20 Years After — Real Radio Yorkshire

The Argiva/Skillset Commercial Radio Presentation Newcomesr of the Year
Rupert Jones and Thomas Bowker — Fox FM Oxfordshire

The Argiva Commercial Radio Digital Station of the Year
Planetrock

The Argiva Commercial Radio Station Sound Award
Peter Gee, Jonathan Young and Liz Brace - talkSPORT

The Argiva Commercial Radio Presenter of the Year - in association with x-trax
Nick Ferrari — LBC 97.3FM

The Argiva Commercial Radio Station of the Year (>1 million TSA)
Real Radio Scotland

The Neil Robinson Memorial Award for Marketing Excellence
Dawn Gibson — 96.6 TFM

The Argiva/IRN Newslink Commercial Radio Special Award
Simon Bates

The Argiva Gold Award
Real Radio

-Ends-
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More on Argiva

Argiva has a 50-year history in transmission and has helped pioneer the technologies of the digital

age. The company has five operating divisions:

e Terrestrial Media Solutions — provides national transmission for UK commercial television
including ITV, Channel 4, Five and associated digital multiplexes, playing a leading role in the run-
up to digital switchover. Transmission services also provided to vast majority of UK independent
radio stations, both analogue and digital.

e Satellite Media Solutions — provides high quality and flexible solutions to a diverse range of
international customers. Includes permanent and occasional broadcast services as well as IP,
voice, data and digital media networks. Operational bases in London, Gerrards Cross,
Winchester, Feltham and Bedford.

e Mobile Media Solutions — new division dedicated to the delivery of content to handheld devices.
Recent technology developments open up new service concepts and revenue streams for
broadcasters, content providers and mobile operators alike. Argiva is platform-neutral and has
mounted pioneering technical and commercial trials with partners such as Microsoft, 02 and
Nokia.

e Wireless Solutions — provides market-leading, multi-operator infrastructure systems and
services to wireless telecoms, transport and interior public space businesses. This is done
through a portfolio of over 2400 towers, masts and managed sites, plus InBuilding (indoor
coverage) and CityCell (urban coverage) products

e Public Safety — provides frontline communications for the UK emergency services, government
agencies and commercial organisations including design and installation, system maintenance
and fully managed services for mobile radio, telecommunications and mobile data solutions.

www.argiva.com

For more information please contact:

Bruce Randall, Argiva, Winchester Emma Hutchinson/Harriet Otoo

Tel: +44 (0)1962 822582 Nelson Bostock Communications

Fax: +44 (0)1962 822374 Tel: +44 (0)20 7229 4400

email: bruce.randall@argiva.com Fax: +44 (0)20 7792 7411

www.argiva.com email: emma.hutchinson@nelsonbostock.com

More on CRCA/RadioCentre:

The day of the Argiva Commercial Radio Awards was also the last day of action for CRCA which has
now become subsumed within RadioCentre, a new venture dedicated to the growth of Commercial
Radio’s revenue and ratings. Its new CEO, as of early autumn, will be well-known advertising
marketer Andrew Harrison. Its Chairman is Paul Brown. RadioCentre will maintain the research,
copyright, external affairs, training and events activities for which CRCA has become well known.
RadioCentre’s lead department will be the Radio Advertising Bureau (RAB).

For more information please contact:
Alison Winter

RadioCentre, London

Tel: 020 7306 261

Fax: 020 7470 0062

Email: alison@radiocentre.org
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